
Bridging The Trust Gap: How Partnering With Patient Advocacy Groups Transforms Clinical Trial 
Recruitment 

One of the greatest challenges in clinical research today isn’t scientific, it’s human. Across the industry, poor 
patient recruitment continues to delay or derail promising studies, wasting resources and, more importantly, 
slowing the development of new therapies for people who need them most. Behind every missed enrollment 
target is a deeper issue: patient skepticism and a lack of trust in the research process. 

This is where Patient Advocacy Groups (PAGs) play a transformative role. PAGs are more than just community 
organizations; they are the trusted voices within specific disease communities. Patients turn to them for 
reliable information, emotional support, and guidance throughout their healthcare journeys. Over years (and 
sometimes decades) these groups have built credibility that no external organization can replicate. When a 
PAG speaks, patients listen. 

That trust is the bridge clinical research needs. By collaborating with PAGs, researchers can reach patients 
through channels they already know and respect. PAGs help translate complex trial information into language 
that feels approachable and relevant. They also provide a safe environment where patients can ask questions 
and voice concerns, something that can significantly reduce fear and uncertainty around clinical trial 
participation. Simply put, the endorsement of a PAG can turn skepticism into curiosity and curiosity into 
action. 

At the Centre for Human Drug Research (CHDR), we’ve made this partnership philosophy a cornerstone of 
our recruitment strategy. We recognize that authentic engagement with patient communities cannot be 
transactional, it must be built on mutual respect and shared purpose. That’s why we actively collaborate with 
PAGs across therapeutic areas, working hand-in-hand to design outreach that resonates with their members. 

One example is our close collaboration with a Parkinson’s PAG. Together, we organize symposia focused on 
Parkinson’s disease—events that blend scientific insight with real patient perspectives. These gatherings 
serve as platforms for open dialogue between researchers, clinicians, and patients, helping to demystify the 
research process and highlight the value of participation. Beyond these symposia, CHDR also sponsors 
community events organized by various PAGs, ensuring our presence supports, not overshadows, their 
mission. This approach allows us to engage with patients where they already feel supported, creating 
opportunities for trust-based recruitment that traditional advertising simply can’t achieve. 

The results speak for themselves. Studies that integrate PAG collaboration tend to experience higher 
recruitment rates, improved retention, and more diverse participation. But beyond metrics, these 
partnerships humanize the process. They remind both patients and researchers that clinical development is, 
at its core, a shared journey toward better health outcomes. 

For sponsors, the message is clear: patient engagement cannot be an afterthought. The most successful 
recruitment strategies start with trust, and trust starts with the communities you serve. By actively engaging 
and collaborating with PAGs, sponsors can ensure that their trials are not only visible but also credible in the 
eyes of potential participants. 

And if building these relationships directly feels challenging, make sure you partner with a CRO that does. At 
CHDR, we believe that true innovation in clinical research comes from listening first, and partnering with 
those who already have the patient’s ear. 


